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Threemile Canyon Farms 
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In Memoriam

Marty Myers 
September 28, 1952-December 1, 2020

“Marty was an inspiring  
and visionary member  

of our Oregon Dairy and  
Nutrition Council Board  

of Commissioners, and a true 
friend. Marty’s insight,  

thoughtfulness, and willingness  
to work with all points of view  
benefited not only ODNC, but  

Oregon’s dairy industry overall.” 

–Warren Chamberlain

Oregon Dairy and Nutrition Council Commissioners

The Oregon Dairy and Nutrition Council is funded through  
assessments paid by Oregon dairy producers and processors. Under  
the supervision of an executive director, a team of professionals builds 
trust and sales through their efforts in youth wellness, nutrition,  
business development, and communications. The Council is governed  
by members of the Oregon Dairy Products Commission, who are  
appointed by the Director of the Oregon Department of Agriculture. 
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Dear Friends, 

A year ago, we could not have imagined what would unfold in 2020.  
But as we’ve weathered these times in our own farms and processing  
plants, your Oregon Dairy and Nutrition Council has done the same.

As you’ll see in these pages, I’m pleased to note that through the  
nimbleness of our staff and Board of Commissioners, we still  
succeeded in many gains for Oregon’s greater dairy community.

COVID-19 affected many of ODNC’s original plans to represent you  
in schools and among consumers. However, COVID also gave us an  
opportunity to change our direction and shift our focus to areas  
of need during the most crucial times. 

Our key tactic became “pivot with a purpose.” With restricted travel,  
we quickly pivoted to virtual connections on all fronts. In our school  
programs, in our virtual farm tours, in sponsoring virtual sessions  
for health professionals, education sessions for processors, and  
trainings for producers, to name a few. In some instances, these  
actions allowed us to reach even more people through electronic  
means than otherwise possible.

Like never before, consumers started to pay attention to where  
their food comes from—questioning supply chains and their ability  
to move product and encouraging retailers to reduce waste and keep  
shelves stocked. This has given us an opportunity to educate that  
milk in particular is local, sustainable, and nutritious. 

It is anticipated that cooking more at home is likely to continue  
with a segment of consumers that have found a new passion. And  
as COVID shifted these consumer buying habits from restaurant  
to retail, we witnessed sales increases in retail fluid milk, butter,  
and ice cream. We will continue to encourage these habits though  
milk nutrition education, and by promoting recipes that encourage  
the use of dairy foods. 

Though a lot has changed this year, one thing remains the same.  
We at ODNC are dedicated to increasing trust and sales in dairy,  
and we will passionately continue this work for you. If you have  
questions regarding our redirection in 2020, or our plans for 2021,  
please reach out to our board or staff anytime. 

Thank you for your support, and I look forward to being able  
to visit in person once again.

 

Warren Chamberlain 

Chairman, Oregon Dairy and Nutrition Council

Letter from the Chairman
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Producers

3 NATIONAL SUSTAINABILITY AWARD WINNERS IN OREGON   |   5 ONLINE PRODUCER TRAININGS

120 HOURS BLOCKING ACTIVISTS ON FACEBOOK   |   APPROXIMATELY 450 ZOOM MEETINGS

notable numbers

Despite restrictions presented 
with the pandemic, ODNC  

connected with producers, industry 
partners, and coworkers through 
online trainings, communications, 
and board meetings. 

In addition to the monthly 
e-Newsletter and this Annual 
Report, ODNC created a closed 
Facebook group titled “Oregon 
Dairy Checkoff Connection”  
for farmers and industry partners. 
This new forum welcomes concerns,  
feedback, and suggestions in a 
private, interactive forum. It gives 
updates about the work of ODNC 
and offers opportunities to  
get involved. 

Producer training opportunities 
also shifted to a virtual platform. 
In partnership with the Dairy 
Farmers of Washington and Dairy 
West, ODNC offered five free 
60-minute sessions that covered 
topics like media training and 
dealing with activist attacks. 

Activist bullying toward farm 
Facebook pages increased in the 
spring and included a week-long 
attack on an Oregon dairy  
farmer’s page. ODNC assisted  
in banning users and deleting 
comments around the clock for 
five days. These targeted attacks 
led to a meeting between staff 
from Dairy Management Inc.  
and Facebook. Facebook staff  
provided reassurance that they 
will not allow intimidation or 
threats to our farmers. 

 
ODNC also worked in partnership 
with Dairy Farmers of Washington 
to provide comprehensive crisis 
training for staff in both offices. 
It’s a skill we hope we never use 
but is critical to protect the  
reputation of our producers,  
processors, and products. 

Threemile Canyon Farms was one 
of three dairy farms nationwide– 
and the only one on the West  
Coast – to receive the U.S. Dairy  
Sustainability Award in 2020. 
Threemile is the third nomination 
from ODNC to be recognized with 
this top national award, joining 
Rickreall Dairy and Tillamook 
County Creamery Association. 
These accomplishments further 
showcase how Oregon dairy leads 
in sustainability.

“Many congratulations to Marty and his  
team for their vision and years-long efforts  

in creating proven solutions to  
sustainable practices in agriculture.” 

-Pete Kent, Executive Director, Oregon Dairy and Nutrition Council
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“Amplifying the  
messages of small  

businesses like mine  
are always a huge help 

and provide a lot  
of support. It is  

much appreciated!”
- Sarah N. Marcus, Briar Rose Creamery

Through the pandemic, food 
service sales struggled, while 

retail sales increased up to 55% 
during panic buying. Retail sales 
remained strong across all  
categories as cooking at home 
became the new norm. ODNC 
provided processors with daily, 
weekly, and monthly media and 
sales reports from DMI to help 
optimize opportunities.

In the spring, ODNC heard  
reports of grocery stores limiting 
milk purchases, despite ample milk 
supply. Staff asked our community 
to report purchase limits in a 
Facebook post that was viewed 
more than 56,000 times and 
shared by 400+ people. Quick 
work with processors and individual 
stores led to signs and limits being 
removed. Some retailers responded 
with signs encouraging customers 
to buy dairy and support local  
farm families. 

 
Through partnerships, ODNC 
supported Oregon artisan and 
farmstead cheesemakers.  
A promotion with Dairy Farmers  
of Washington and Safeway 
helped expand the market to 
Washington, and the Oregon 
Cheese Guild SuppORt Local 
campaign resulted in increased 
sales with several retailers  
adding more Oregon cheese  
to their inventory. 

ODNC celebrated the first  
anniversary of Rogue Creamery’s 
historic win at the World Cheese 
Awards – a first for any American 
cheese. The achievement was 
commemorated with a special 
plaque placed in the cheese  
shop in Central Point and  
a proclamation from Governor 
Brown naming October 18 as 
“Blue Cheese Day.” 

ODNC continued its 10-year, 
$500,000 commitment to help 
fund the Oregon State University 
Dairy Pilot Plant and provided 
funding for two dairy science 
research projects, one focused 
on lactose intolerance and the 
microbiome, and the other on 
flavors in chocolate milk. These 
two-year projects are part of the 
BUILD Dairy Program in part-
nership with Dairy West and the 
Western Dairy Research Center. 

Processors

 MILK LIMITS POST VIEWED 56K TIMES   |   $11K IMPROVEMENT IN OREGON CHEESE SALES AT WASHINGTON SAFEWAYS

“SUPPORT LOCAL” RESULTED IN 93% INCREASE IN ARTISAN CHEESE SALES FROM THE PREVIOUS YEAR

notable numbers
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ODNC staff quickly adjusted 
during the start of the 

pandemic when schools closed. 
Their deep connections with the 
Oregon Department of Education 
and school nutrition professionals 
across the state helped them to 
quickly survey schools’ needs for 
the continued delivery of dairy 
foods in meals for youth. In 
response, ODNC provided 200 
soft-sided milk coolers within  
two weeks, ensuring safe milk 
delivery for 32 school districts. 

When school was not in session, 
ODNC collaborated with school 
nutrition programs to highlight 
dairy foods in holiday meal boxes.

In partnership with GENYOUth, 
a national nonprofit that creates 
healthier school communities, 
contributors funded grants to 
supply much-needed resources  
for meal distribution and  
delivery. Nationally, more than  
$10 million has been deployed  
in emergency funding supporting 
more than 9,000 schools.  
ODNC promoted GENYOUth 
Emergency School Nutrition 
Grants and 338 applications were 
submitted. Grants were awarded 
to 177 Oregon schools totaling 
more than $480,000 to support 
meal programs with equipment, 
including milk coolers and carts 
for storage and transport. Schools 
are still being awarded these 
funds as their applications are 
approved as additional funds  
are raised. 

While field trips have been 
canceled, farmers and ODNC, 
alongside organizations like the 
Oregon Dairy Women, Oregon 
Agriculture in the Classroom 
and Oregon Aglink immediately 
shifted gears to continue offering 
educational opportunities online 
through virtual tours and cur-
riculum. ODNC promoted these 
tours through their partnerships 
with the Oregon Department 
of Education, and the Oregon 
School Nutrition Association. 

As school started again in the fall, 
50,000 students across Oregon 
received dairy cow trading cards 
in their take-home meals thanks 
to the relationship with school 
nutrition professionals. These 
cards are not only fun collectibles 
for students, but they also deliver 
key messages about animal care, 
dairy nutrition, and sustainability. 

 

Youth Wellness

“[We got] all 400 lunches 
on the buses and we are  
so grateful you sent us  
the 11 coolers that we  

used everyday. They were  
a blessing, I don’t know 

what we would have done 
without them. A whole  
case of milk fits in it  

perfectly, case and all!!!” 
– Linda Sherman, Head Cook/Nutrition  

Service Coordinator, Clatskanie School District

50K COW TRADING CARDS DISTRIBUTED   |   200 COOLERS ENSURED SAFE SCHOOL MILK DELIVERIES

177 OREGON SCHOOLS RECEIVED GRANT FUNDING   |   $480,650 IN DONATIONS TO OREGON SCHOOLS

notable numbers
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Dairy farmers committed to 
helping their communities 

by mitigating hunger alongside 
partners like the Oregon Food 
Bank, Oregon Department of 
Education, WIC, and SNAP-Ed 
programs. Amid the pandemic, 
all responded quickly and collab-
oratively as hunger needs grew. 

When 17 million Americans 
sought food assistance at their 
local food banks and pantries, 
ODNC worked closely with dairy 
processors and the Oregon Food 
Bank to help match the increased 
demand for dairy foods from 
food assistance programs. At the 
national level, through the USDA 
Farmers to Families Food Box 
program alone, more than 133 
million boxes were delivered  
nationwide, many of which  
included dairy.

To help kids stay healthy with 
a homebound lifestyle, former 
NFL player Anthony Newman 
spoke to kids in five short videos 
that ODNC created and shared 
online. They covered: where to 
find free school meals, how to stay 
active and positive, and eating 
healthy foods at home such as 
smoothies using recipes from Food 
Hero. The videos are posted on 
the Fuel Up to Play 60 Homeroom 
as a nationwide resource. 

In September, for Hunger Action 
Month, Dairy Management Inc. 
debuted a video called “Raising 
Gallons” that showcased the dairy 
community and partners literally 
raising gallons in efforts to raise 
funds to nourish communities. 
Farmers, NFL players and  
mascots, Olympians, chefs, and 
dietitians participated in the 
video, and MilkPEP committed to 
match donations up to $100,000. 

Before COVID, ODNC, Tillamook 
and Organic Valley sponsored 
a popular month-long event in 
Yamhill County called “The Melt 
Down,” where sales of signature 
grilled cheese sandwiches support 
YCAP regional food bank’s efforts 
to address food insecurity. With 
68 participating restaurants and 
shops, and 13,532 sandwiches 
sold, it was the biggest and most 
successful year yet. 

Hunger

133  MILLION FOOD BOXES DISTRIBUTED NATIONALLY 

13,532 GRILLED CHEESE SANDWICHES SOLD THROUGH “THE MELT DOWN”

notable numbers

“We served 
approximately  
430 families. 

We learned that  
the need in our  

community is immense.”
– Louie Kazemier 

Dairy Producer, Rickreall Dairy, 
on his farm’s efforts to provide  

nutrition in his community
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2020 Year in Review: Dairy Makes Everything Better

3 Facing 
covid-19

As the world shut down in March, 
ODNC worked hard to help schools 
continue to distribute meals and 
removed store signs limiting the 
purchase of milk. 

6 Earning 
sustainability awards

Threemile Canyon Farms was awarded 
Oregon’s third Sustainability Award 
from the Innovation Center for  
U.S. Dairy for modeling closed- 
loop farming. 

7 Scooping Up 
july ice cream month

Happiness was spread, and ice cream 
was celebrated, all summer long with 
ODNC’s updated “Ice Cream Trail,” 
and the Oregon Dairy Women’s  
“Red Barn on Wheels.” 

1
Serving 

hot chocolate milk

Schools in Oregon are always  
looking for new and fun ways  
to serve nutritious snacks to their 
students. This year, in January, 
Yamhill-Carlton Elementary and 
local police served up delicious  
“Hot Chocolate Milk” as a special 
treat. It was a hit and increased 
breakfast participation by 39%!

2
Delivering 

at convention

At the Oregon Dairy Farmers  
annual convention in February, 
ODNC highlighted a key partnership 
with Domino’s Pizza. Since starting 
to work with dairy checkoff in 2009, 
the national pizza chain has sold 
more than one billion more pounds 
of cheese.
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10
Celebrating 

“blue cheese day”

In recognition of the first anniversary 
of Rogue Creamery’s historic triumph 
at the World Cheese Awards, the 
Governor issued a proclamation 
naming October 18 “Blue Cheese 
Day” in Oregon. 

4 Sharing 
“we’ve got you”

Dairy farmers in Oregon worked 
together to create a video reassuring 
consumers that the dairy industry  
was still vibrant and essential  
in spite of COVID-19 challenges. 
The video was viewed on Facebook 
100,000 times.

5 Touring 
farms virtually

As schools remained online for 
distance learning, ODNC partnered 
with Oregon Agriculture in the 
Classroom to provide virtual dairy 
farm tours, viewed by more than 
3,000 Oregon students. 

9 Giving 
back

Farmers donated their time, milk 
and other dairy products, meat, air 
filters, funds and much more to help 
those who needed it most in 2020. 

8
Withstanding 

wildfires

In September, Oregon saw record 
wildfires, putting 20 dairies in  
evacuation zones and smoke pollution 
throughout the state. The dairy  
community pulled together to help 
their neighbors, distribute masks, 
and continued to care for their  
animals through it all. 
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During the beginning of the 
pandemic, as people flocked 

to grocery stores in a panic, 
consumers started questioning 
supply chains and the ability to 
keep shelves stocked. Oregon’s 
dairy farmers, processors, (and 
some awesome farm kids) worked 
together to provide reassurance 
through a video on our social  
media channels. The video was 
very well received with 100,000 
views on Facebook alone. 

As learning opportunities turned 
from in-person events to online, 
ODNC quickly adjusted to offer 
new virtual tours in partnership 
with Oregon Agriculture in the 
Classroom. The tours were very 
well received in all age groups from 
Pre-K all the way to college with 
expanded audiences including 
dietetic interns, dietitians,  
and physicians.

Early September threw another  
curve ball to Oregon’s dairy  
farmers as 20 farms faced possible 
evacuation orders due to multiple 
wildfires across the state. Many 
farms shared their stories online 
as they cared for their animals 
amidst terrible and scary conditions.  
It gave consumers a unique 
opportunity to learn about the 
bravery and resilience of dairy 
farmers as they commit their lives 
to cultivating their land and  
caring for their animals. ODNC 
shared some of the great stories  
of neighbors helping neighbors.

ODNC highlighted stories about 
farms of all sizes and farm  
sustainability on social channels 
and through mainstream media. 
KOIN-TV (local CBS affiliate) 
featured Oregon’s dairy community  
during their “Oregon Harvest” 
show. This episode described how 
Oregon dairies of all sizes operate 
sustainably while generating  
world-class results. Interviews 
included Marty Myers from 
Threemile Canyon Farms  
and David Gremmels from  
Rogue Creamery. 

“Great partnerships  
yield great projects! I love 

how this program breaks 
down access barriers and 

allows us to reach students 
in an authentic, engaging 
way. Especially during this 
time of distance learning 
for many students, these 

virtual field trips are  
a bright spot for many.”

- Jessica Jansen, Oregon Agriculture  
in the Classroom

Consumer Confidence

WE GOT YOU VIDEO: 100,000 VIEWS   |   OREGON’S HARVEST SEGMENT: 3.2M IMPRESSIONS

VIRTUAL TOURS: 3,330+ STUDENTS 

notable numbers
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Through partnerships  
with OHSU Graduate  

Programs in Human Nutrition, 
and Oregon State University, 
ODNC helped dietetic interns 
and graduate students learn  
about healthy, sustainable,  
and resilient food systems. 

Staff supervised three interns for 
a total of 416 hours. Interns com-
pleted projects from the Sustainable 
Food System curriculum that 
ODNC helped pilot. 

ODNC worked with OHSU  
to offer a virtual seminar with 
Marty  Myers, General Manager 
of Threemile Canyon Farms, and 
Chris Haines, Director of Sales 
for Alpenrose Dairy. Students 
learned about the complexities  
of the food system, especially 
during the COVID pandemic. 
These future health professionals 
expressed thanks to the presenters 
for challenging them to consider 
dairy farming sustainable, and  
in a new and more positive way.

The Oregon Academy of  
Nutrition and Dietetics and 
ODNC hosted a live virtual tour 
and a virtual cheese tasting with 
Louie Kazemier at Rickreall 
Dairy, and David Gremmels from 
Rogue Creamery to showcase how 
nutrient rich foods are produced 
in ways that preserve natural 
resources. The crowd included 
dietitians, doctors from OHSU 
and Oregon Academy of Family 
Physicians, and other health and 
wellness professionals. 

In partnership 
with Food Hero, 
a workgroup  
focused on   
older adult  
nutrition  
released newsletters 
about protein, calcium, and bone 
health. They were distributed with 
commodity food boxes for seniors 
and used by OSU Extension  
faculty throughout the state. 

Promoting the science behind  
the health benefits of dairy is  
a key checkoff strategy, which  
was evidenced by the newly 
released 2020-2025 Dietary 
Guidelines for Americans.  
Dairy is recognized as a key 
component of eating patterns 
throughout life that support 
health and wellness. We  
work with influential health 
professionals to ensure  
confidence in the important  
nutrition dairy provides.

[I learned about]  
the creative ways  

people from different  
professions are  

coming together  
and collaborating  
to address local,  

national, and  
global issues. 

-OHSU Virtual Seminar attendee  

Nutrition

416 INTERN HOURS   |   100+ THOUGHT LEADERS REACHED

13 NUTRIENTS, UP FROM 9, ARE NOW ADDED TO THE BENEFITS FOUND IN EVERY GLASS OF MILK

notable numbers
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ExportsFuture of Dairy

Timing is everything. In 
partnership with Oregon 

State University’s Paul and Sandy 
Arbuthnot Dairy Center, ODNC 
was lucky to hold the fourth ever 
NW Future of Dairy meeting – 
just before COVID-19 restrictions  
were put into place. This full-day 
meeting brought together a diverse 
cross section of leaders from dairy 
farming and dairy processing to 
discuss the future of Oregon’s 
dairy industry. Topics were chosen  
to spark conversation among  
attendees and addressed issues 
like generational transitions, 
sustainable nutrition, and dairy 
in the global marketplace. 

 
 

ODNC received positive feedback  
from attendees but they also called 
for this effort to transition from 
biennial meetings to an ongoing 
initiative to advance the dairy 
industry from farm to fridge.  

Over the summer, the Future  
of Dairy Steering Committee  
was formed. Five individuals 
representing OSU, Oregon dairy 
farmers, Oregon dairy producers 
and Oregon consumers are now 
working together with the support 
of ODNC to answer the question  
“How can we work together  
to ensure future growth and  
prosperity for the Oregon  
dairy industry?” 

This effort adds to a long tradition 
of collaborative work between 
the dairy community and OSU. 
Building upon strong history and 
tradition, we continue to work 
together to set the course for  
a bright future.

 

80 FUTURE OF DAIRY ATTENDEES   |   5 BREAKOUT GROUPS

8 DIVERSE TOPICS COVERED

notable numbers

“This was a good mix  
of participants from  

all areas of industry.  
The topics were  

on point, positive  
and focused on  

moving forward.”
- Future of Dairy attendee

In our export efforts, COVID 
curtailed all our planned  

activities. Trade shows were  
canceled, international markets 
were restricted, and our working 
partners had to alter their plans, 
like many others. Nonetheless, 
the region’s processors kept focus 
on crucial domestic sales, and 
made slight inroads to global 
markets where activity permitted. 
In the weeks and months ahead, 
with our export funding intact 
and available, we will resume  
our planned initiatives in  
continuing to open the Southeast 
Asian markets for western  
dairy products. 
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Exports National Results

9B ADDITIONAL POUNDS OF MILK SOLD SINCE 2009 THANKS TO NATIONAL CHECKOFF EFFORTS 

4.4M GEN Z VIEWS ON YOUTUBE THE FIRST DAY OF NEW GAMER-FOCUSED CAMPAIGN

notable numbers

Dairy Management Inc. 
(DMI), your national check-

off, works with industry partners 
to boost sales and trust in dairy. 
This important work is directed 
by a board of directors, along 
with national and local dairy 
checkoff staff, dairy community 
leaders who provide industry,  
scientific, and marketing expertise. 

“The last few years have seen tough 
economic times for America’s 
dairy farmers,” says DMI CEO 
Tom Gallagher. “Checkoff has 
been hard at work to keep your 
milk moving in new ways even as 
the landscape changes. Working 
with cooperatives, processors, 
food service, retailers and others, 
we are looking to get your milk 
wherever it is needed.”

DMI does this work through  
partnerships with large chains 
like Taco Bell that move dairy  
in new ways. DMI research 
demonstrates to consumers  
and influencers that dairy is  
important in their diets. DMI  
assists co-ops and processors  
to improve how fluid milk  
is processed and marketed  
and continues to grow exports. 

For our exhibit at the ODFA 
Convention in 2020, ODNC 
highlighted a key partnership 
between Dairy Management Inc. 
and Domino’s. Starting in 2009, 
DMI helped Domino’s revamp 
their pizza recipe from mediocre 
to number one in the nation. 
This work has helped dairy  
farmers sell more than one  
billion more pounds of milk  
in the form of cheese. 

 
 
 
 
 
 
 
 
 
 
 

DMI is also focusing on reaching 
the newest generation of  
consumers, known as “Gen Z.” 
Working with popular YouTubers 
– one with more than 70 million 
followers – influencers talked 
about dairy and where their food 
comes from. This helps build 
trust in dairy products, dairy 
farmers, farm technologies and 
practices with a younger audience.

“It was my pleasure 
and honor to serve  

ODNC and your 
farmers at the  
Oregon Dairy  

Farmers Convention.”
- Stan Erwine, DMI Farmer Relations 
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Budget

The Oregon Dairy and Nutrition Council (ODNC) state checkoff  
program works on behalf of 184 dairy farm families and approximately  
35 dairy processors throughout Oregon. Building trust and demand  
for Oregon dairy products and support for those who make them  
is accomplished through programs in schools, health and wellness,  
communications, consumer confidence, business development,  
industry support, and exports.

$197,618
ADMINISTRATION

$42,000
COMMISSION 
PROGRAM/ODA

$835,500
DMI/UDIA

$450,000
EMERGENCY 
FUND

$320,054
NUTRITION  
AFFAIRS

$580,720
YOUTH 
WELLNESS

$832,612
COMMUNICATIONS

$318,547
DAIRY INDUSTRY 
DEVELOPMENT

Calendar Year 2020
Total Budget Expenditures

ADMINISTRATION $197,618 
NUTRITION AFFAIRS $320,054 
YOUTH WELLNESS $580,720 
DAIRY INDUSTRY DEVELOPMENT $318,547 
COMMUNICATIONS $832,612 
DMI/UDIA $835,500 
COMMISSION PROGRAM/ODA $42,000 
EMERGENCY FUND $450,000

Total 2020 Budget  $3,577,051
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PETE KENT has been serving  
the dairy community as ODNC’s 
Executive Director for 15 years.  
He enjoys that every day brings  
new possibilities. His favorite way  
to enjoy dairy is with smoky blue 
cheese on a mixed green salad with 
caramelized walnuts, and in his 
“spare time” he can be found bicycle 
riding long distances through the 
farmlands and backroads. 
pkent@odncouncil.org

ANNE GOETZE has been working 
for ODNC for an impressive 30 
years. She says, “Time flies when  
you work for amazing people.”  
As Sr. Director of Nutrition  
and Business Development, she 
enjoys learning from colleagues, 
commissioners, and farmers. She 
loves all dairy products, however, 
her family teases her for considering 
yogurt a “cure-all” for any ailment 
(much like Windex in the movie  
“My Big Fat Greek Wedding”). 
agoetze@odncouncil.org

CRISTA HAWKINS, Sr. Director  
of Youth Wellness, celebrated her  
10-year anniversary with ODNC  
in 2020. She enjoys helping child 
nutrition programs across the state. 
She says, “It is exciting to bring  
resources from across the country  
to help more Oregon kids have  
opportunities to eat healthy and  
to be physically active!” She enjoys 
eating ice cream (and cheese, but  
not together) while spending time 
with her two grown sons – hiking, 
cooking together and watching movies.  
chawkins@odncouncil.org

JOSH THOMAS has been building 
understanding and trust in dairy  
as Sr. Director of Communications 
for six years. When he isn’t working,  
or enjoying a grilled cheese on 
sourdough bread, he’s serving as 
Scoutmaster of Troop 423 in Tigard, 
Oregon. He says, “As an Eagle Scout, 
I had a lot of mentors help me learn 
valuable skills that have helped me 
throughout my life, and it has been 
rewarding to pay it forward while 
spending quality time with my  
two sons.” 
jthomas@odncouncil.org

SHANNON GUIRL joined  
ODNC as Sr. Manager of Integrated 
Communications in April 2020.  
She has appreciated listening to 
dairy farmers’ perspectives and  
stories—albeit only virtually so  
far. “I like finding ways to connect  
farmers to a larger audience through 
video,” she says. She often shares  
a big bowl of ice cream with her  
daughter (their favorite!), and they also 
enjoy hiking and picnicking together. 
sguirl@odncouncil.org

STACY FOSTER, Sr. Manager  
of Industry Relations and  
Communications for three years,  
enjoys bragging about Oregon’s  
diverse and sustainable dairy  
industry. “There’s no place I’d rather 
be … unless I could work for Oregon 
dairy farmers and processors in 
Hawaii … then I’d rather be there,” 
she says. A vintage cheddar, or TMK 
garlic dill curds are her favorite 
snacks. When she isn’t working, she’s  
enjoying time with her husband  
and three children – homeschooling, 
hiking, or playing games. 
sfoster@odncouncil.org 

SUSAN CRANDALL joined  
ODNC as Chief Financial Officer  
in December of 2020. She loves  
the variety of the work. “I grew  
up in the dairy community and  
appreciate getting to know more 
about the industry,” she says. She 
still enjoys a tall glass of cold milk. 
When she isn’t working, she enjoys 
playing and snuggling with her  
two small rescue dogs or reading  
a good book. 
scrandall@odncouncil.org 

Retirements
.....

JUDY CAMPBELL retired in  
October 2020 after serving dairy 
farm families as ODNC’s Accounting 
Coordinator for 21 years. She  
enjoyed the friends she made with 
dairy families and working with  
a wonderful group of people. Since 
retiring, she has been busy around 
the house, “I am so surprised at 
all the corners I have found and 
cleaned,” she said. She has also 
enjoyed a few trips with her husband, 
Corky, when he goes to call on  
his customers. 

THERESA YBARRA retired  
from her position as Sr. Director  
of Business Management and  
Operations in February 2021 after 
working in the office for 10 years. 
She looks forward to the birth of her 
first grandchild, due in June 2021. 

Meet Your ODNC Staff
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Oregon Dairy and Nutrition Council

10505 SW Barbur Boulevard  
Suite 201 
Portland, Oregon 97219 
(503) 229-5033

www.odncouncil.org 
info@odncouncil.org

twitter.com/ODNCouncil 
facebook.com/dairyOregon 
instagram.com/odncouncil


